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Introduction

We live at a time where social media has turned the world into a global village. People can connect and interact on various platforms even when they are miles away. For this reason, others have opened professional social media accounts while others opt for social accounts. Professional social media profiles are important in helping potential employers know the kind of person they are considering for employment. Such profiles may also help individuals find employment as social media influencers. Networking is also an advantage of having professional social media platforms. People can join groups that are in line with their profession where they can interact, exchange ideas, and get notifications on job opportunities. It is, therefore, important to have good professional social media accounts that will boost not only your career but also open ways for potential employment.

A good profile should include;

A display name.

This is the name that appears on your social media handles. Display names should be consistent across all social media platforms to make it easier for people to find you. Avoid nicknames since your profile is work-related.

Profile picture

A display picture of the account owner. An individual should have a decent profile picture that isn't photoshopped or has too many filters. Profile pictures make it easy for employers to identify you.

Bio

This is a short description of yourself. It should include your skills, interests, and professional background. For example, I am a content creator and digital marketer with a degree in Communication and Media. Subscribe to my YouTube channel @thelifeofacontentcreator

A professional should not mix his personal and professional work on his profile. Bad Grammer and questionable messaging objectives should not appear on the profile as well as the account. A professional should not use the account to attack, promote violence, and push for agendas that are biased and dehumanizing.
